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Survey objectives

Forbes.com and GartnerG2 in conjunction with Survey.com conducted an
online research study to examine topics related to C-level and other senior
executive lifestyles. The specific goals of this study included:

» Understanding general lifestyle information such as work habits and personal
habits of other senior executives

*Gathering demographic information about C-level and other senior executives



Survey methodology

An online survey was conducted to collect the data for this study.
*The survey was online from December 19, 2002, to January 31, 2003.

*An email invitation with an embedded link to the survey instrument was sent
to 1.5 million members comprising the entire corporate executive opt-in email
list available within the Yesmail database and 19,000 members of the
Forbes.com opt-in email list.

*In total, 19,198 people viewed the Web page containing the survey
Instrument. Of this pool of viewers, 11,350 people completed the survey. To
encourage participation in the study, respondents were entered into a pooled
drawing to win a grand prize of $500.

*The respondents have been categorized into 3 groups for analysis purposes:

All respondents
*C-level Executives
«Senior management (Senior VP and above), in companies with 1,000+ employees



Highlights

The Web is a pervasive presence in C-level executives' lives: more than half (53%)
say they access the Web before they go to work while only 41% said they read a
newspaper before going to work..

Not surprisingly, 82% of C-level executive respondents said they check their e-
mail before they start other work (only 6 % said they have an assistant do it for
them).

35% of C-level executives visit business/financial Web sites before they start other
work.

More of the C-level respondents (58%) do online research than use the Web to
check their portfolio (33%). (Only 11 % delegate online research to their
assistants).

58% say they find what they “want” online
46% say they find what they “expect” online
24% buy/sell financial investments online

Nearly half (48%) of C-level respondents say they "click on online ads" when they
see something of interest to them.



Start of the Workday

« Before I go to work...

All Respondents m | read the

46.1% newspaper

C-level Executives
53.0%

H | access the Web

Senior Management
in Large Companies
( 1,000+ employees)



Start of the Workday

e While | commute...

_ _ 59.3%
| listen to the radio 56%
61.8%

| talk on my cell phone

15.3%
| check my schedule and 14%

emails on a handheld device 21 4%

14.5%

newspaper/magazine/book 17.2%

I
| work on my laptop 6%

H All B C-level Management M Senior Management in Large Companies ( 1,000+ employees)

12.1%




Workday Routine

« Email Checking

82%
All
m Before | do
. other work, |
Senior Management 79% check my emails
in Large Companies
( 1,000+
employees)
m My assistant
checks my
8206 emails for me

C-level Executives




Workday Routine

e Online Research

54%
All

M | do online
research
Senior Management in 56%
Large Companies
(1,000+ employees)
Bl My assistant does
online research for
me

58%
C-level Executives




Workday Routine

| forward interesting online articles to coworkers or _%%
5

friends 0%
Before | do other work, I visit the Web for 30% 2350
biz/financial news ] > 44%
I go online to research my competitors and industry 30% 370
trends *m 43%
0]
: : : : 0
| check my financial portfolio online 33% 43%
: : . : 31%
| read business/financial site email newsletters 37% 1%
0

| go to the Web first to find information about a 30%
: 34%
product/service %
| read work-related promotional emails from _60/
28%

marketers

: : " 19%
| go online to seek new partnership opportunities ‘ oﬂ%
0
- - - ] 12%
| participate in online chats %
16%

H All M C-level Management

Senior Management in Large Companies (1,000+ employees)




Use of Web

| use search engines _i%%
76%
| use Web-based emails(e.g., hotmail, yahoo, aol) 49%

54%

51%
| download software _ 55%
1%

| click on online ads when | find something _447%%

interesting 9%
| read reviews about products or entertainment _32%0/
options 44°%
| pay bills online 2%
42%
| visit local/city guides or search tools 41%
39%
| use instant messenger services 706)0/
0

m All m C-level Executives Senior Management in Large Companies ( 1,000+ employees)




Use of Web

| look up movie times and leisure locations for
weekends

| download music files

| look for job or career information

| request service help with products I own
online

| buy/sell stock or other financial investments
online

| bid/sell in online auctions

mAll  mC-level Executives Senior Management in Large Companies ( 1,000+ employees)




Use of Web

| click on online ads when | find something interesting

All 47%

C-level Executives 48%

Senior Management
in Large Companies
(1,000+ employees)

49%




Use of Web

o Satisfaction Level with the Web

56%
All

58%
C-level Executives
Senior Management in 57%
Large Companies
(1,000+ employees)
m | find what I want online m | find what | expect online



Online purchases

Both C-level Executives and Senior management in large companies tend to make
more online purchases in comparison to others

37%

36% —— Al

—=— C-level Executives

—e—Senior Management in Large Companies
( 1,000+ employees)

Onceaweek  Oncea Oncea  Twiceayear Onceayear Less often Never
or more month quarter than once a
year



DEMOGRAPHICS



Industry area

Industry area All

Employ
IT/1S/Software 8% ed full-
Manufacturing 6% ti Em p|0y
Healthcare 6% IMe ed part_
Banking/Finance/ Investment 6% 78% ]
Consulting 6% time
Retail trade 5% 11%
Education 4%
Marketing/ Advertising 4%
Government 4%
Real estate 3% .
Entertainment 3% Retired
Food/Beverage 3% 205
Construction 3%
Telecommunications 3% None
Non-profit 3% of the
Accounting/Legal 2%
Wholesale trade 2% above
Automotive 2% 994
Transportation 2%
Hospitality 2%
Other (industries with less than 1%
responses) 24%




Employee size

Fener T 10 | 555

10to 24

25 to 49

—

9%
%

50 to 99 h B

100 to 249
250 to 499
500 to 999
1,000 to 2,499
2,500 to 4,999

5,000 to 9,999

8%
%

5%
5%

3%
5%

S

=i 0

- s

15%

1%

10,000 or more chyh 13%

44%

At location

m Entire organization




Revenue & Site of work

Annual revenue Site of work

55%
Branch office - 12%

Telecommute/office 0
in home . [

Less than $10 million

$10 to less than $50 million
$50 to less than $100 million
$100 to less than $250 million

$250 to less than $500 million
Subsidiary .5%
$500 million to less than $1 billion

$1 to less than $5 billion Manufacturing plant [ 5%

$5 to less than $10 billion Eield/sales office l 4%

. m All
$10 to less than $25 billion

Client site l 4%
$25 to less than $50 billion

$50 billion or more




Department & Job function

Department Job category

Admin/corporate management 21% Board of directors

Sales President, owner, sole proprietor 28%
Marketing/advertising/PR CEO
Customer service/care CFO
Finance/accounting/treasury ClO

CTO

COO

Other C-level executive
Executive vice president
Senior vice president
Vice president
Director

Manager

Staff

Consultant

Other

Strategic planning/biz devel
Computer/MIS/DP/1S/1T/network
Manuf/operations/production
Engineering
Research and development
Training/edu. resources
Tech and support services
HR/personnel administration
Other 16%

Self-employed 11%
No departments(small orgn)




Income and investments

Annual household income

Less than $15,000 9%
$15,000 to $24,999
$25,000 to $34,999
$35,000 to $49,999
$50,000 to $74,999 13%
$75,000 to $99,999 11%
$100,000 to $149,999 14%
$150,000 to $249,999
$250,000 to $499,999
$500,000 to $999,999

$1,000,000 or more

Prefer not to answer 16%

Value of financial portfolio

Less than $50,000 - 26%

$50,000 to
$99,999

$100,000 to )
$149999 o

$150,000 to
$249,999

$250,000 to
$499,999

$500,000 to .
$999,999 o

$1,000,000 or
more

Prefer not to _ 2004
answer




Age & Country

Under 24

25t0 34

3510 44

45 to 54

95 to 64

65 or older

h

4%

North
America
66%

Country

Rest of
the

" world

34%




